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SECTION A:     SHORT ANSWER QUESTIONS (80 marks) 
INSTRUCTION(S): There are SIX (6) short answer questions.  

Answer all questions in the Answer Booklet(s) provided.  
 

 
Question 1 
Internal and external communications are important to successful event management in many ways 
and at every level, among individuals and between organizations. 
 

a) Define the theory of buyer readiness stages. 

2 marks 

b) Describe SIX (6) components of the above theory that can encourage the potential marathon 

attendees to participate. 

12 marks 

 
Question 2 
 
Clarify FIVE (5) skills to encourage effective communication in managing events. 

15 marks 
 
Question 3 
 
Discuss FOUR (4) challenges that often face by the event planners. 

16 marks 
 
Question 4 
 
Clarify any FIVE (5) ways that can be successfully used to promote sales promotion lead in selling 
tickets to event. 

15 marks 
 

Question 5 
 
Using discounts, gifts, premiums and prize to the single ticket buyers, but can also use for corporate 
hospitality clients. Elaborate FIVE (5) objectives of customer sales promotions. 

10 marks 
Answer: 
 
Question 6 
 
Elaborate FIVE (5) motives that organization hold on to in deciding to sponsor a non-profit events. 

10 marks 
 

 
 

END OF PART A 
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SECTION B:  ESSAY QUESTIONS (20 marks). 
INSTRUCTION: There is ONE (1) essay question.  

 Answer all question in the Answer Booklet (s) provided. 
 

 
Question 1 
 
Globalization is primarily an economic process of integration, which has social and cultural aspects 
to merge and develop as well as exchanging knowledge. Discuss FOUR (4) impact of globalization 
that affected the organization of the Olympics especially in Asian continents. 

20 marks 
  

 

 
END OF EXAM PAPER 


